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DUPONT OPTIMISTIC ABOUT THE FUTURE

As a result of the growth in the global crop protection market that was realised in 2004 there is a degree of optimism in the industry again. In this respect DuPont is no different from the other players. Jim Collins, chairman and general manager of the company’s crop protection division, was bullish about the future when he gave investors a briefing early in February. During the one-hour session set up to help investors understand the value creation capability of the business and the growth prospects, he took the opportunity to focus on the role that crop protection plays within DuPont’s agriculture and nutrition platform.
Integral part of agriculture and nutrition

The head of DuPont Crop Protection since January 2004, Mr Collins said that the business is now an integral part of a balanced agriculture and nutrition strategy that also includes Pioneer Seeds and the Solae Company, a joint venture food business with Bunge. The combined sales for these three units were $6.2 billion in 2004, of which crop protection represented $2.2 billion. The crop protection business generates revenues from a diversity of crops and geographies that enable the company to better manage risk and to capitalise on high-margin growth opportunities. The business was 75 years old in 2004 and this year will celebrate 25 years since the launch of the first sulfonyl urea herbicide. 
However, since 1999 DuPont has been trying to reinvent itself. It started by restructuring and adopted the “Six Sigma” approach, a rigorous and systematic methodology that uses information and statistical analysis to measure and improve operational performance, practices and systems. This increase in performance has led to an improvement in profits, employee morale and product quality. DuPont Crop Protection now has 100 Sigma “black belts” in the organisation and these are sometimes referred to as “change agents” as they are often project team leaders responsible for implementing process improvement. In addition to changing the way the company works it has become a much leaner organisation with 3,700 employees, down from a peak of 5,000.
Signs of recovery

Mr Collins said that the global crop protection market in which DuPont operates is now showing some signs of recovery. In 2004 it reached $30 billion in terms of value and, despite the many downward forces, Mr Collins believes it is holding up well and predicts that there will be some future growth. Even at 1% growth per annum it would reach $33.5 billion in 2009. His own company is number four in terms of agricultural production, including seeds, and is aggressively trying to close the gap on Monsanto. As a crop protection business, the company is in sixth place globally with a 7.3% share, making it a “tier two company” along with BASF, Dow and Monsanto. Instead of being “stuck in the middle”, DuPont is exploiting its position by working with the tier one companies, Syngenta and Bayer, and by representing the tier three companies too. Third party sales account for $400 million of revenue and there is now a business development group within the organisation dedicated to seeking additional opportunities. Whilst these products generate a smaller margin than the company’s own proprietary products, the third party products do plug the gaps and DuPont has managed to drive the margins up from 20% to over 30%. 

Healthy R&D pipeline

The company’s R&D, based in Wilmington, Delaware, has also undergone change. Spending 9% of revenue on R&D, DuPont has set much higher financial targets for new products generating $150 million at peak, and only develops compounds that can demonstrate a significant improvement in both safety and performance. Early studies are conducted to ‘pressure test’ products before the company commits to spending considerable amounts on global development. According to Mr Collins, DuPont has learnt to fail products fast. For those that do make it into the development phase, the company hopes to compress the time lines to launch down from 10-12 years to five to seven years. DuPont fortunately has a very healthy pipeline. In addition to 12 new brands based on its existing sulfonyl urea chemistry, it expects to launch its powdery mildew fungicide, proquinazid, for cereals in Europe in 2005/06. Further down the line there is a new family of broad-spectrum insecticides that are used at very low doses and exhibit a very high level of safety. One of these novel insecticides, E2Y, gives outstanding performance and is on target for a 2008 launch. The new insecticides are expected to generate $500 million in value and will be followed by a number of interesting nematicides and fungicides.
Mr Collins considers that DuPont has the flexibility to respond rapidly to emerging needs in the marketplace. He gave as examples the recent outbreaks of Asian soybean rust and the biological changes that have led to weed resistance to glyphosate. DuPont has already obtained registration for its fungicide Fusion (flusilazole) in Argentina and expects to add Brazil in the near future. It is also working with a number of US states to gain Section 18 emergency registrations. Mr Collins estimates the soybean rust market at $1.0 billion ($600 million in South America and $400 million in the US). 

He also suggests that there is a replacement market that will result from increased regulatory pressures that forces farmers to replace pesticides that are acutely toxic or polluting groundwater. Valued at around $5.3 billion, these are additional opportunities for DuPont. The company is also looking at glyphosate and sulfonyl urea combinations to use on glyphosate-tolerant corn and soybean being bred by Pioneer.
Herbicide company

DuPont has often been described as a herbicide company due to its involvement with sulfonyl urea chemistry .The herbicide sector still represents 62% of its sales, however it now has many new insecticide and fungicide products that will give it a more balanced portfolio in the future. Due to the introduction of the insecticide indoxacarb and growth in the fungicides famoxadone and flusilazole, the company has already doubled its sales in these sectors and expects to increase its turnover by a further third. Sales of the insecticide indoxacarb reached $130 million in 2004 and are expected to grow to $150 million in 2005. The division's fastest sales growth, 55% in the last year in India, was due to increased sales of indoxacarb. The product can be used in the home and industrial pest markets and will be developed as an animal health insecticide with an experienced partner. 

Growth at above the market rate

Mr Collins expects to keep sales growing with a new generation of safer and more effective chemicals. He aims to increase total sales from $2.2 billion to over $3 billion by 2010, a 36.5% gain, even though the worldwide crop protection market is expected to rise by only 8% to $33 billion over the same period. "Our secret to growing our business has been very detailed segmentation and market potential analysis. Our approach has been to identify the high-value opportunities and go for them, adding additional crops as appropriate,” he says.
EUROPEAN NEWS AND MARKETS

SALES UP 10% AT AGROVISTA 

Agrovista UK Limited (www.agrovista.co.uk), the agronomy specialist and a leading UK distributor of crop protection products, has reported a profit on trading activities for 2004. The company increased turnover to £70.708 million ($135 million), up 10% on 2003. The profit after interest and tax was £1.150 million compared to £433,000 in 2003. Managing director James Robertson stated: "For the first time in a number of years, the UK crop protection market reported a growth of about 7%.  During the year Agrovista invested heavily in distribution, IT and staff development.  The company believes that its staff are fundamental to achieving success and a six figure sum was invested in skills development during 2004 in addition to the spend on normal technical training.”  Mr Robertson added that the company now has a strong balance sheet and a committed and supportive shareholder in the Marubeni Corporation. 

AGCHEM ACQUISITIONS SET TO RISE IN UK

According to industry analysts Plimsoll Publishing Ltd (www.plimsoll.co.uk), acquisition activity is likely to increase in the UK agrochemical industry in 2005.  A new study highlights that there are 43 cash rich companies ideally placed to enhance their earnings by acquiring a competitor. Eighteen companies have been identified as their acquisition prospects. These range from some of the smallest to the largest in the industry and each is displaying symptoms of financial stress, with low pre-tax margins and high levels of debt. The analysis also demonstrates that each of these businesses could be turned around in a short period of time. 
David Pattison, senior analyst at Plimsoll, maintains: “These under pressure companies are running out of options. As the average industry profit margin is only 1.5%, and over half of the companies are failing to increase sales, trading their way out of their current position will be almost impossible. With so many cash-rich companies operating in the market, selling up might be the only sensible option left. By acquiring and clearing the debts of any one of these struggling companies, a cash rich company could become the proud owner of a profitable business.” The Plimsoll Portfolio Analysis - Agri-Chemicals is a comprehensive financial analysis of the top 188 companies in the industry. Subscribers to Crop Protection Monthly are eligible for a 30% discount on this report. 

UK NATIONAL STRATEGY FOR PESTICIDES

A public consultation on a draft national strategy for the sustainable use of plant protection products has been launched by the UK government and the Pesticides Safety Directorate (PSD). The government sees a national strategy as the next logical step in its ongoing policy to minimise the risk to the environment from pesticide products without jeopardising the benefits of crop protection for growers and consumers. The draft strategy will help set the future direction of policy and covers all uses of plant protection products, not just in agriculture. Comments on the strategy must reach the PSD by 30th June 2005 (www.pesticides.gov.uk/environmennt.asp/id=1539).


The Crop Protection Association (CPA) commented that the draft national strategy recognised the important role of pesticides in protecting crops against insects, fungi and plants that harm food human health or the environment. "It is encouraging to see recognition of the role of the Voluntary Initiative and its major projects together with the need for overall co-ordination of all relevant activities and policies," said chief executive Peter Sanguinetti. The CPA particularly welcomes the statement: "It is government policy to focus on the adverse environment effect of pesticides rather than the level of use.  This is because environmental effects depend not just on the amount of products used but also on a number of factors including the nature of the product and the timing of the application.  The government does not, therefore, intend to set a target for an across-the-board reduction in pesticide use."
UK PESTICIDE TAX NOT UNDER ACTIVE CONSIDERATION

UK government minister Alun Michael has told the parliamentary Environment, Food and Rural Affairs (EFRA) sub-committee that "A pesticide tax is not under active consideration." The committee was set up to review the progress made under the Voluntary Initiative (VI) to minimise the environmental impacts of pesticide use. Mr Michael went on to say that a tax would be an un-discriminating added burden for farmers. "This is about changing behaviour, changing attitudes, changing professional practices, and we should see a continual improvement over time rather than a one-off improvement," said Mr Michael. He confirmed the progress being made on many fronts by the Voluntary Initiative, including sprayer testing, crop management plans and operator training. Mr Michael will continue to challenge the industry to produce improving results and there will be a review in 2006 when the five-year programme comes to an end.


”The picture across Europe is, at best, confusing,” Paul O'Sullivan of the UK Government’s Treasury told the committee. "Where pesticide use had reduced it was unclear how much resulted from a pesticide tax, from improved practice or from general industry change.  There were similar trends in countries that had not introduced taxes." Mr O’Sullivan sees the VI as a more cost-effective way to achieve behaviour change than a tax. The Voluntary Initiative is a programme of measures, agreed by Government, to minimise the environmental impacts of pesticides. Further information on the Voluntary Initiative can be found at www.voluntaryinitiative.org.uk.

SEMINIS EXPANDS IN SPAIN 

Seminis, the leading vegetable seed company that has just been acquired by Monsanto (January CPM), has completed a $1.9 million (€1.4 million) renovation and expansion project at its European support centre near Barcelona, Spain. The 1,500 square metre (16,000 square feet) facility houses the company's regional management team and serves as a sales and distribution centre for Spain, Portugal and several other countries. Formerly a farmhouse, the centre is located on 1.6 hectares (4 acres) of land. In addition to offices, the facilities include three climate-controlled seed warehouses that hold seed at the ideal temperature and humidity prior to shipping. Seminis chose to expand its existing Barcelona facility and locate its regional management team there because of the transportation infrastructure to key markets in Europe, Northern Africa and the Middle East. 

BAYER’S FUSARIUM SYMPOSIUM

Around 100 scientists from 13 countries representing the food industry and agriculture met at the first international “Fusarium Symposium” organised by Bayer CropScience in Monheim, Germany, on 28 January 2005. The invited guests discussed the current research into Fusarium and strategies for combating the problem. A fungal disease, Fusarium occurs frequently in cereals where it can form mycotoxins. These substances can impair the suitability of grain for use in animal feed and food for human consumption. 

 HYPERLINK "http://www.bayercropscience.com/bayer/cropscience/cscms.nsf/id/Fusarium_Symposium_PR?Open&ccm=500050000&L=EN&markedcolor=%23003399" \l "deutsch#deutsch" 


 HYPERLINK "http://www.bayercropscience.com/bayer/cropscience/cscms.nsf/id/Fusarium_Symposium_PR?Open&ccm=500050000&L=EN&markedcolor=%23003399" \l "deutsch#deutsch" Dr Rüdiger Scheitza, head of Bayer’s portfolio management, said: “The problem of cereals being attacked by Fusarium is a global one and this has complex repercussions on the economy of the affected countries.” The economic damage caused by Fusarium is estimated as being in excess of one billion euros. 

n integrated approach using all the available crop management techniques if the pathogen is to be controlled effectively. 

 HYPERLINK "http://www.bayercropscience.com/bayer/cropscience/cscms.nsf/id/Fusarium_Symposium_PR?Open&ccm=500050000&L=EN&markedcolor=%23003399" \l "deutsch#deutsch" 


 HYPERLINK "http://www.bayercropscience.com/bayer/cropscience/cscms.nsf/id/Fusarium_Symposium_PR?Open&ccm=500050000&L=EN&markedcolor=%23003399" \l "deutsch#deutsch"  Integrated Crop Management (ICM) and other related research findings were reported from Canada, the US, Argentina, Hungary, France and Germany. The effectiveness of fungicides can be influenced by the right choice of equipment and enhanced application technology which ensures that the fungicide gains optimum access to the parts of the plant most at risk. The timing of application is also critical. 
Crop rotation, temperature and ambient humidity all affect the likelihood of an attack by Fusarium. It is necessary to develop a Bayer CropScience has been working in this area for around 15 years with a programme that combines research with the development of fungicidal products. The company currently offers several products based on the active ingredients tebuconazole and prothioconazole to control Fusarium.

AGROCHEMICAL TRENDS IN EUROPE 1993-2003

European farmers account for some 25% of the annual global expenditure on crop protection products, a market currently valued at $31.8 billion, according to the market research organisation Kynetec (www.kynetec.com). France, Germany, Greece, Italy, Poland, Netherlands, Spain and the UK currently represent around 85% of the end-user value in the EU25. Using data from its Key Markets for Agrochemicals, Kynetec has identified a number of significant changes in these important eight countries over the ten years from 1993 to 2003. By looking at three-year averages, which reduce much of the variation due to climatic factors, they have shown that there was a decline of 4.46% in total agrochemical usage value, before inflation. Herbicides were down 11.4% over the period but they still represent the most valuable sector. The value of growth regulators was up 38.2%, fungicides up 6.9% while insecticides declined by 15.7%.

Further analysis of the fungicide sector in the eight European countries showed that triazoles are still the leading group of products with a 27% share, despite a 13% decrease in value since the early 1990s. Strobilurin usage has increased and in 2003 represented a 20.3% share worth $480 million. Other product groups that have shown significant growth are the organophosphate fungicides (e.g. fosetyl-aluminium), up 80%, and the pyridines (e.g. fluazinam), up 118%. Despite losing nearly 30% in market value, organophosphate insecticides continue to dominate the insecticide sector alongside pyrethroids, down 9%. These two classes of insecticides had 24% and 19.5% shares respectively in 2003. During the ten year period there has been significant growth in antibiotics (e.g. abamectin), biologicals and the pyridylmethylamines (e.g. imidacloprid). In 2003 these five classes of insecticide together accounted for 87% of use by value.

Kynetec says that this analysis of the agrochemical market further illustrates the durability of established chemistry. According to the company its FOCUS service is able to provide clients with customised reports and analysis and enables them to ask very specific questions and only pay for what they need.

AMERICAN NEWS AND MARKETS

AGRIUM BUYS RETAIL OUTLETS IN SOUTH AMERICA

Agrium, one of Canada’s leading fertiliser producers (www.agrium.com), has acquired 18 retail outlets in South America from United Agri Products. The newly acquired operations, 12 in Argentina, four in Chile, and two in Bolivia, had combined net sales of $31 million in 2003. According to Agrium the new outlets are focused on selling branded crop protection chemicals. This is in contrast with the company’s existing operations at its 21 Agroservicios Pampeanos farm centres, where the sales split is more than 70% fertilisers and less than 20% chemicals. Agrium say that the move will bolster its existing operations in Argentina and provide entry into Chile where it sees significant potential.

BAYER ACQUIRES ASSOCIATED FARMERS DELINTING

Bayer CropScience has purchased the assets of Associated Farmers Delinting Inc (AFD), a cotton seed production and processing company based in Littlefield, Texas. The acquisition will give Bayer’s FiberMax business, currently the second largest cotton seed supplier in the US, access to substantial new storage and processing facilities. For the last three years, the company has contracted AFD to process its FiberMax cotton seed varieties. Bayer will maintain the AFD brand name and will continue to market certain varieties such as AFD 3511RR and AFD 3602RR, which are popular in the southwestern parts of the US.
MAKHTESHIM TO MARKET BAYER’S TEBUCONAZOLE IN THE US

Bayer CropScience and Makhteshim Agan Industries have entered into a supply agreement for the fungicide tebuconazole. The agreement allows Makhteshim to obtain an accelerated registration for its own brand of tebuconazole (Orius) in the US market. Bayer CropScience currently markets tebuconazole in the US as Elite and Folicur. Tebuconazole is a broad-spectrum fungicide that controls many diseases in grapes, peanuts and stone fruit. It also has Section 18 emergency registrations in cereals and for the control of Asian soybean rust in several US states.

MONSANTO TO ACQUIRE EMERGENT GENETICS

Monsanto is to acquire Emergent Genetics for $300 million. According to Hugh Grant, the Monsanto chairman, president and chief executive officer, the addition of the Emergent Genetics brands will enable Monsanto to develop a cotton germplasm and traits platform that is modelled on its successful corn and soybean strategies. Monsanto intends to apply its biotechnology traits and molecular breeding capabilities to accelerate the speed at which new stacked-trait and second-generation products reach cotton producers. Emergent Genetics (www.emergentgenetics.com) is the third largest cotton seed company in the US with approximately 12% share of the cotton seed market with its Stoneville and NexGen brands. In addition to the US business, Emergent also has two leading cotton seed brands in India and a presence in several other smaller cotton-growing markets. The deal does not include Emergent Vegetable A/S, which is based in Denmark.

EDEN SALES DOWN IN 2004

Eden Bioscience (www.edenbio.com) has reported net product sales of $1.0 million in 2004, a 41% decrease when compared to sales of $1.8 million in 2003. "Our sales in Spain and the US home and garden market met our expectations for 2004 while other sales in the US have been disappointing," said Dr Rhett Atkins, president and chief executive officer. "We have seen growth in usage in crops and geographies where Messenger (harpin) was introduced using our new positioning and pricing structure but we still have not seen the repositioning deliver the expected results in US tree and vegetable crops.” Eden has now received Environmental Protection Agency registration for ProAct, their next generation harpin product. It was developed specifically for improving yields in row crops and has demonstrated superior performance relative to Messenger at lower use rates. The company is targeting the large acreage crops of corn and cotton in 2005 and plans to expand into other crops as additional field biology data is generated.

NATIONAL EXPERIMENT FOR PROACT IN THE US

Members of the National Corn Growers Association (NCGA) will be participating in a US field demonstration programme to evaluate Eden Bioscience’s new plant health regulator Proact. The product, based on the protein harpin, has provided positive yield responses, depending on rate, when applied with glyphosate on tolerant hybrids. The corn growers will document the yield responses to foliar applications and the programme is designed to evaluate the product under different cropping and climatic conditions. ProAct is a technology that induces the plant to elevate its mechanism for disease protection and growth. Eden expects to receive full EPA registration before the 2005 planting season begins. 

NEW ONLINE SOYBEAN RUST CENTRE

The American Phytopathological Society (APS), in conjunction with the Plant Management Network (PMN) and a number of other scientific organisations, has launched a new online soybean rust centre (www.plantmanagementnetwork.org/infocenter). The site is designed to be a one-stop centre for information on soybean rust. It provides news on soybean rust, links to featured soybean rust sites and a soybean rust database that visitors can use to find information on the identification and management of the disease. The site also offers a searchable soybean rust image database, soybean rust distribution maps, and soybean rust identification training material. Other site sponsors include Syngenta Crop Protection, Pioneer Hi-Bred, Valent BioSciences, CropLife America, the Canadian Society of Agronomy, and more than 20 state land-grant universities.

BAYER CROPSCIENCE TO EXPAND IN LATIN AMERICA

Bayer CropScience is aiming to further expand its position as the leader in the Latin American crop protection market. The company made sales of €812 million ($918 million) in the region in 2003. Despite negative currency effects, sales in the first nine months of 2004 rose 32% from €481 million to €637 million. Sales were bolstered by an expansion in the planting area of key crops, good climatic conditions and the increased use of modern crop protection systems. Asian soybean rust, which was first detected in Latin America in the 2000/2001 season in Paraguay and has spread since to Argentina and Brazil, also made a significant contribution.


Bayer’s fungicide sales in Latin America jumped 69% in the first nine months of 2004 with good growth coming from the company’s tebuconazole and trifloxystrobin-based products. Herbicides were up 24% and insecticides grew by 19% year on year. The seed treatment business also grew by 35% benefiting from the continuing trend towards protecting seeds early on in the planting season. Growth was particularly strong in Brazil, which accounts for more than half of Bayer’s total sales in Latin America. The company is the market leader in the fungicide, insecticide and seed treatment segments in Brazil. In the first nine months of 2004, sales in the country reached €406 million ($498 million) an increase of 55 % over the previous year. Brazil is now the second largest individual market worldwide for Bayer CropScience.


Over the next four to five years, the company is planning to bring to the market around 20 new products, mixtures and formulations in Brazil. In 2005, Bayer will launch four new products: the new soybean insecticide Connect, Evidence for use against insects in sugarcane and Oberon (spiromesifen) a novel insecticide/acaricide active against insects in beans and tomatoes. Nativo, a new fungicide product based on the active ingredients tebuconazole and trifloxystrobin, is expected to be registered for disease control in wheat in 2005 and soybeans in 2006.
EPA APPROVAL FOR EXOSECT AUTO-CONFUSION SYSTEMS

The UK company Exosect Ltd, Southampton (www.exosect.com), has received EPA approval for four new Exosex Auto-Confusion systems (pheromone mating disruption) for control of grape berry moth (Endopiza viteana), oriental fruit moth (Grapholita molesta), tomato pin worm (Keifera lycopersicella) and peach twig borer (Anarsia lineatella). These registrations will enable Exosect to sell the systems across the US with the exception of some states such as California. John Chandler, managing director of Exosect, said: “ Exosex is equally valid for organic growers as well as for growers that want to reduce their dependency on insecticides. We are grateful to the EPA for their pragmatic approach towards this type of biological crop protection in the US.”

It is generally recognised that the US is the largest and most important region for the use of biological systems in crop protection and accounts for over 40% of the estimated annual worldwide market of $310 million. Mating disruption product sales worldwide are growing at over 10% per annum with estimates in 2002 at 160,000 hectares (400,000 acres) on apples and pears and more than half a million hectares on other fruit, row crops and forestry.  
ICORIA TO SCREEN DUPONT CHEMICALS 

The US integrated systems biology company, Icoria (www.icoria.com), has signed an agreement with DuPont Crop Protection to screen one of its chemical libraries. Icoria will identify compounds that improve crop productivity by increasing nutrient uptake and tolerance to environmental stress. The company will also make the results of its own ChemTraits screening process available to DuPont Crop Protection for evaluation. The agreement includes an undisclosed upfront payment and potential milestone payments and royalties. 
“Through the ChemTraits programme, Icoria is looking for ways to trigger a plant’s natural genetic capacity to respond to environmental stress and sub-optimal growing conditions,” said Keith Davis, Icoria’s vice-president for agricultural biotechnology. The approach uses externally applied chemicals rather than genetic engineering. The new compounds are expected to have a better safety profile than biocides. According to Icoria, they can also be used on demand, helping farmers to adjust to changing weather and climate conditions and to maximise their yields. Heinrich Gugger, Icoria president and CEO, said: “We could be entering an era where we use chemicals to turn on a plant’s inherent abilities, either instead of or in addition to genetic engineering.” 

SIGNIFICANT GROWTH EXPECTED IN BRAZILIAN MARKET

The Brazilian crop protection market has been expanding at an average annual rate of 9% in US$ terms since 1990, presenting a significant growth opportunity for the industry. According to Bayer CropScience the market should continue to grow over the next few years, albeit at a lower rate. The total Latin American market expanded 7.4% on average between 1990 and 2004 and is growing at a significantly faster rate than the North American market, which only increased by about 0.7 % over the same period of time.


The growth expectations for the Brazilian agro-economy are based on an increase in both production and the export of agricultural products. Brazil is already the largest producer of sugarcane, coffee and orange juice and the second largest producer of soybeans, tobacco and meat. The production of soybeans more than tripled from 15 million tons to 56 million tons between 1990 and 2004, an increase of 9.3% per annum. Exports of the crop have increased by more than 12% per year, in part due to China, which today accounts for about one third of all Brazil’s soybean exports. The increased production in Brazil over the past few years has been accompanied by a significant expansion in the area of key crops. Over the past five years, the area of the country’s largest crops soybean, sugarcane, cotton and corn, which make up 75% of the total market, has increased by 36%. 

ECPA LAUNCHES COMMONGROUND CAMPAIGN

The European Crop Protection Association (ECPA) launched the “CommonGround Campaign” in Brussels on 10 February to highlight the role crop protection products play in helping to assure the supply of healthy and affordable food and to raise awareness of their benefits. Speaking at the press launch in Brussels, Roger Doig, ECPA’s new president (see next article for profile) said that the main aim of the campaign was “to influence the influencers”, in particular European Members of Parliament and policy makers. The industry has traditionally kept a low profile and been “shy about sharing good news” with the public but now believes it has a good story to tell and should tell it more often. ECPA wants to get a positive message across about crop protection, open up a proper debate in Europe and counteract the negativity of certain activist groups which often dominates media coverage.

In many ways the European crop protection industry, like its agriculture, has been a victim of its own success. Very few people now work on the land and there is an increasing disconnection between the public and food production. ECPA wants to show that in Europe we “share more common ground than we think” and that there is a strong sense of connection in terms of what is wanted - food that’s free of pests and diseases, food that’s affordable to consumers and food that is produced with respect for nature. It is easy to forget problems of the past, now solved by crop protection, such as the potato blight in Ireland which led to mass starvation and emigration. 

Setting the record straight

Roger Doig said: "This campaign is about setting the record straight. Crop protection products bring many economic, environmental and social benefits. They protect crops from dangerous pests and diseases, make food more affordable to consumers and enhance biodiversity when used as part of integrated farming. They've done so much to improve people's lives, yet most people are completely unaware of this. It's our job to tell them."
The launch of the campaign focused on the role that crop protection products play in making food as affordable as possible to as many people as possible. "By helping farmers grow consistently high yields of fresh produce," said Friedhelm Schmider, ECPA’s director general, "crop protection products help keep the cost of fresh produce down. This ensures that everyone, regardless of their income, can afford a wide variety of foods."

Food and affordability

To reinforce its point about affordability, ECPA had prepared a basket of food containing a balance of the recommended daily portions of fresh fruit and vegetables (both conventional and organic) for a family of four. The basket did reflect some Belgian bias with the presence of chicory.The organic produce (€16.81) was over twice as expensive as the conventional (€6.81) and not very affordable to families on low  incomes
(www.ecpa.be/commonground/downloads/press/photos/photo_01_100205.jpg).
ECPA might well have selected the contents to strengthen their arguments and other selectors could reduce the relative costs by different choices, but the point is a pertinent one. There is likely to be wide variation amongst member states and it will be interesting to see whether the national crop protection associations take up the challenge and produce their own national baskets to compare with the Belgian example. 

Boosting fresh fruit and vegetable consumption

Lots of fresh fruit and vegetables are an essential part of a nutritious diet, particularly with the rising prevalence of obesity across Europe. According to some leading nutritionists and the governments they advise worldwide, seven portions of fresh fruit and vegetables a day are recommended for women and nine for men. There are currently more than 35 countries running campaigns to boost the consumption of fresh fruit and vegetables.

While many people fail to change their poor dietary habits out of stubbornness or a lack of motivation, for a substantial minority of others healthy food is quite simply beyond their budget. The EU’s Eurostat service confirms that 14% of Europeans are living on low incomes, with a disposable income less than 60% of the national median income. Research from the European Food Information Council (www.eufic.org) indicates that these people are generally more vulnerable to health problems related to inadequate food consumption and low nutrition.

The CommonGround Campaign is pushing a strong message. If we want to reverse poor dietary habits, then good dietary habits have to be affordable to everyone. ECPA acknowledges the role of consumer choice and organic food in the equation. However, it points out that consumers who opt to buy organic must be able to pay the price and those who cannot still have a right to a healthy diet. 
Pan-European campaign

The CommonGround Campaign is being run in conjunction with all of ECPA’s 25 national association members such as the UK’s Crop Protection Association (CPA) and Germany’s Industrieverband Agrar (IVA). It will aim to inform, educate and enlighten EU policy makers and the European electorate (www.ecpa.be/commonground). Other organisations which will be supporting the campaign include the European Initiative for Sustainable Development in Agriculture (EISA) and its member organisations (www.sustainable-agriculture.org).
 
The campaign will include public speaking engagements to raise awareness of the benefits of crop protection products, press conferences, media relations work, a variety of print and interactive communications tools, a series of advertorials in the EU press and several other initiatives. It will run from February until the end of March. There will also be two follow-on campaigns. One will be on the sustainable use of crop protection products, running from mid-March to end-April, another on residues and food safety from May to mid-June.
 

Although the campaign does not specifically target young people, ECPA recognises their key importance in its creations of a better perception of crop protection. It has sponsored the European Council of Young Farmers (CEJA) for several years now. Much of this support has gone towards the Tellus Mission (www.ceja.educagri.fr), a Europe-wide campaign targeting primary school children and aiming to improve their knowledge of food production and agriculture.
SPOTLIGHT ON ECPA’S NEW PRESIDENT

Roger Doig, who was elected as president of the European Crop Protection Association (ECPA) at the organisation’s annual general meeting in Budapest last year (December CPM), officially took over his new role on 1 January. He spoke to Brian Hicks this month about his background and some of the challenges that lie ahead of him. 

Nominees and volunteers for the role of president of ECPA have traditionally come from the top echelons of leading R&D-based crop protection companies. However, there are fewer companies within ECPA now to choose from as a result of the industry streamlining that has occurred over the last few years. For Roger Doig, the decision to take on the mantle of ECPA president after being nominated for this role was not too difficult. His employers, DuPont, encourage their managers to serve in leadership roles for trade associations such as the European Chemical Industry Council (CEFIC) and others in the Americas and Asia-Pacific. The company has a long history of participation in outside bodies. Although it may take managers way from their operational roles on occasions, the long-term benefits are valued by DuPont. 
Roger has had a wealth of experience in the world of crop protection, both in Europe and North America. Following a degree and doctorate in biochemistry, he spent three years working for the UK’s leading flour miller, Rank Hovis McDougall, on seed treatments before joining DuPont’s UK operations in 1975. He started off in crop protection product development and later moved to DuPont’s Geneva office where he worked in Eastern Europe and in product marketing. He moved to Paris when DuPont moved its Europe, Africa and Middle East operations there from Geneva. Roger later worked in global marketing in the US before returning to Europe to head up DuPont’s Northern European crop protection operations. He returned again to the US in 1999 to head up the North American operations before coming back to the UK at the end of 2001 to become DuPont’s regional director for crop protection for Europe, Africa and the Middle East. 

Nowadays DuPont has devolved much of the European operational management to country affiliates and a network of key managers located in different offices. This month Roger celebrates 30 years of working for DuPont. He readily concedes that it is more unusual today to find staff who have stayed with an employer for that long compared with when he started work, but there are quite a few others like him within DuPont. 

Piet Smits, Dr Doig’s predecessor as ECPA president, enjoyed a similarly long career at his company, although the name and ownership structure changed several times during his tenure there (December CPM). Like Mr Smits, Dr Doig is optimistic about the future prospects for crop protection, as well as for his own company, DuPont, as indeed are his fellow managers (see page 3). However, he acknowledges that the consolidation that has occurred in the industry is reducing job opportunities for new young entrants. 

Roger Doig sees one of the major challenges facing ECPA in Europe as “maintaining a level playing field, in particular when it comes to data protection”. He commented that even the leading generic pesticide companies were now recognising the wisdom of this goal, particularly those such as Nufarm and Makhteshim-Agan who have invested substantially in generating data. He thought that this change in attitude might even account for the demise of some groups representing the interests of generic pesticide suppliers. As far as biotechnology is concerned, ECPA does not play a very active role as many of its members do not have interests in this sector. It prefers to leave this activity to another trade association, EuropaBio. 

There may well be some choppy waters ahead during Dr Doig’s tenure of office at ECPA, but he will be buoyed up by his own conviction of the value of what today’s crop protection industry can offer. With the development of resistance to existing products and the challenges of maintaining biodiversity, he reckons that there will be a continuing need for effective innovation in the sector, which will be provided by his own company and many others.

9TH SPANISH SYMPOSIUM ON PLANT HEALTH 

The Symposium Nacional de Sanidad Vegetal is a biennial event in Spain which was this year held on 26 -28 January in Seville. This was the ninth symposium of the series organised by the Colegio Oficial de Ingenieros Técnicos Agrícolas de Andalucía Occidental and also included a trade area with 13 exhibitors. It was attended by more than 650 delegates from agrochemical companies, distributors, cooperatives, agricultural institutions and representatives of regional and national government. Presentations mainly focused on the current situation regarding the certification of agricultural produce in Spain as the CPM Spanish correspondent Jose Maria Lopez reports.

Ignacio Pina Ledesma, the technical director at the Spanish National Accreditation Body, ENAC (www.enac.es), discussed the current situation regarding the certification of agricultural produce and the challenges that lie ahead for the industry in Spain. He emphasised that certification was an essential tool for improving the quality and safety of all products and that it should be actively promoted to improve the competitiveness of Spanish goods both nationally and internationally.

Gonzalo Sotorrío González, a director at AENOR, the Spanish organisation dedicated to the development of standards and certification in all industrial and service sectors, informed delegates about the responsibilities of this organisation (www.aenor.es). He concluded that there is growing activity within the agricultural sector and that the level of competition is increasing. Certification based on established technical specifications will provide the quality assurance that is needed to keep the agricultural sector alive in Spain.

Two presentations discussed the subject of audits. In one of them, Rafael C Alba Carrillo, a consultant from the Instituto de la Calidad (Quality Institute) in Seville (www.institutodelacalidad.com), outlined the most common protocols and the various certification schemes including EUREPGAP. He commented that in the interests of the consumer it is essential have a single recognised certification body that is capable of creating the right level of confidence. It will be necessary for all schemes to eventually converge in order that a single standard can be adopted for each situation.

In addition to the main theme of this symposium there were several presentations about aspects of cultivation of the important crops grown in Spain such as rice, protected vegetables, stone fruits, cotton and strawberry. These included papers on control of the Mediterranean fruit fly (Ceratitis capitata), the impact of new GMO cotton varieties on crop protection programmes and the hydroponic cultivation of strawberries. 

There were commercial presentations on products new to Spain. These included Dow Agroscience’s insecticide Spintor cebo (spinosad) on olives, DuPont’s insecticide Avaunt (indoxacarb) on cotton, BASF’s fungicide Cabrio Top (pyraclostrobin + metiram) on vines, Bayer’s herbicide Raft (oxadiargyl) on lettuce, and Nufarm’s herbicide Brazzos (imazosulfuron) on rice. More information on the symposium and the presentations can be found by visiting the event’s website (www.agrosymposium.com).

ADAPTING TO A CHANGING AGRI-ENVIRONMENT

The Farmers Conservation Group (www.tfcg.co.uk) is a group of 3,000 UK farmers and selected agronomists who have a common interest in building sustainable plans for their agricultural businesses based on efficient production whilst at the same time improving biodiversity. TFCG is sponsored by Bayer CropScience and co-operates with the Game Conservancy Trust (GCT), an independent research organisation on wildlife conservation. TFGC held its winter conference in Newbury on 3 February 2005 on the subject of Adapting to a Changing Environment, as CPM correspondent Trevor Anderson reports.

Science and husbandry of farmland birds

“The management of farmland birds can be approached like any other form of husbandry,” was the proposal put forward by Teresa Dent (Game Conservancy Trust). Just as in livestock production, there are three fundamental requirements of housing, food and protection. With farmland birds these are nesting cover, food provision and protection from predators. To be successful one must understand the husbandry science, devote specific farm resources, adopt professional practices and be able to measure the resultant ‘yield’. 

The general public, through central government, is requiring farmers to deliver ‘public goods’ in terms of the environment and biodiversity, which will be rewarded with monetary support. Addressing the issue of declining farmland birds is one of the specific areas being encouraged. Out of a total of 200 species of birds found on farms, 28 are designated as the core list of British farmland birds and feature in the ‘entry level scheme’. There is a wealth of knowledge on nesting cover, provision and variety of food sources, the use of pesticides and the management of natural predators. Overall, the results indicate that by managing the husbandry of farm birds in a professional and scientific way, farmers can benefit from significant returns within the proposed structures for farm support payments.

Technology provider’s perspective

Joachim Schneider (Bayer CropScience) highlighted the challenges in providing crop protection solutions for UK farming. On a world scale, increasing population and limited arable land area mean that productivity of agriculture has to increase. Currently a third of the yield of the world’s major crops is lost to weeds, pests and diseases. The cost of developing a new product is now running at £140 million over an average 9.1 years and the chances of finding one has fallen to 1in 150,000 candidates tested. However, new products are still being introduced and are making a vital contribution to food production. 

The EU Mid-term Review will undoubtedly have an effect on the crop protection business. Dr Schneider foresees a concentration of production towards the most efficient, larger arable farms, supported by investment in technologies which give the greatest returns. Getting the most out of these technologies, like crop protection, will demand the very best agronomy. Bayer CropScience strongly promotes business stewardship within its own organisation and maintains a close dialogue with all stakeholders involved in food production. It seeks to minimise the environmental impact of its products and supports the move towards greater farmland diversity. It is very active within the UK Crop Protection Association on issues like on-farm packaging waste and the Voluntary Initiative.

Farming opportunities presented by change

“The essential requirement for farmers to produce food per se is finished,” said John Pelham (Andersons Farm Business Consultants). For farmers this requires a radical re-think, but presents numerous opportunities. UK farming income has fallen steadily in real terms since the 1940s. However, UK farming has colossal capital. Its net worth in 2002 was £107 billion, about double the value ten years earlier of £50-60 billion. Some 80% of farmers today also own their own farms, so there is much greater room for manoeuvre and more direct control. 

For decades farmers have been paid subsidies to grow food. Since the early 1990s, however, following the McSharry initiatives, there has been a progression of changes designed to move away from direct payments linked to production. Under the Mid Term Review, direct payments supporting production will disappear. Support will move to activities which benefit the rural environment such as landscape stewardship. This will present farmers with a wide range of new opportunities to create income. They will be free to exclude loss-making activities and to develop new activities which produce a profit.

Entry Level Stewardship – latest developments

Sarah Wilson of the Department of Environment Food and Rural Affairs (DEFRA) outlined the environmental stewardship options for UK farmers. There are three environmental stewardship schemes: Entry Level Stewardship (ELS), which most farmers will join initially; Organic Entry Level Stewardship (OELS); and Higher Level Stewardship (HLS). ELS and OELS are schemes designed to be attractive to farmers from the start. Both schemes address a range of environmental problems, including diffuse pollution, loss of wildlife species, loss of landscape character and damage to archaeology. The budget is £150 million annually and it is anticipated that the uptake will be 70-80% of farmland over five years. All farmers can join the schemes and payment will be £30/ha (£60/ha under OELS) across the whole holding, covered by five-year agreements. Farmers choose from a ‘menu of environmental options’ to which a points system applies and applicants must submit a simple Farm Environmental Record showing important environmental features on their farm. All schemes will be administered by DEFRA’s Rural Development Service on a regional basis. 

Providing customers with extra value

David Bird (TFCG) and Dr Tony John (Bayer CropScience) gave an insight into the focus of TFGC which has been in existence now for over nine years. The group has always been about managing farmland habitat for game and wildlife within profitable farming systems. This includes the integrated use of pesticides in crops. The TFCG has been instrumental in delivering biodiversity targets, influencing the design of DEFRA agri-environmental initiatives, delivering the economics of habitat management and increasing the range and numbers of species on member farms. There have been a number of workshops for farmers and agronomists to help members with environmental stewardship issues. As sponsors, Bayer CropScience are keen supporters of TFCG’s objectives. The company promotes training on biodiversity and the environment for advisors and, with TFCG, has trained 224 people. Bayer strongly believes in minimising the environmental impact of crop protection and promoting the responsible use of its products. 

SPOTLIGHT ON KYNETEC 

Crop Protection Monthly recently visited the Newbury (UK) head office of the market research consultancy Kynetec to discover what services they currently offer the crop protection industry. Martin Redbond reports on his interview with Kynetec director, Dr Antony Goulds.

Kynetec is a relatively new marketing research and consulting business that was established in 2002 (www.kynetec.com). The company specialises in agriculture, horticulture, animal heath and the food chain.  Its six owner-directors have an impressive mix of expertise and between them have more than 70 years of experience in traditional market research across all the major geographic regions, as well as building customised data management and software solutions. Some of the directors have previously held senior marketing and commercial roles in the crop protection, seed and biotech industries.

Kynetec now employs more than 25 market research and project specialists in China, Denmark, Germany, and the UK and also has representation in Brazil, Japan, SE Asia and the US. The company has an equity partnership with Doane Marketing Research, St Louis, Missouri, the leading supplier of continuous US farm-level research and customised ad hoc research for some 40 years.

Working with the top crop protection companies 

Kynetec also works in partnership with a network of in-country agencies and currently produces more than 100 qualitative and quantitative customised studies annually, of which 50% are multi-country. According to Dr Goulds, Kynetec is already working with many of the top animal health and crop protection companies. It is also building a growing portfolio of important clients from other agricultural sectors.  The key ad hoc research services offered by the business include project design, management and delivery, preparation of topic guides and questionnaires, data processing and manipulation, construction of presentations, reports and databases, and scenario planning. Dr Goulds says that the company’s key strengths are a good marketing understanding combined with excellent research and government contacts. With these, the business has developed a reputation for delivering meaningful findings to its clients together with appropriate recommendations.

Reliable panel-based research

“In today’s very competitive marketplace, successful crop protection companies do need access to reliable farmer panel-based research“, says Dr Goulds. Kynetec provides this service in China, Japan and the UK. With the acquisition of all of the business interests of Produce Studies Research in 2003, Kynetec uses its own research associates to quantify crop protection use in more than 65 countries worldwide.  Its annual study, Key Markets for Agrochemicals, is recognised as the most comprehensive analysis of the global crop protection industry. The programme provides a wide range of clients with a detailed insight on the use, including volume and value, of more than 800 active ingredients.  

Innovative software solutions

Consultancy and software development is another important aspect of Kynetec’s business. The company has brought together a team of five experienced data managers and software developers. As a result it can offer its clients a range of innovative software solutions that include data entry and input programmes, data management and project integration, data analysis and conversion as well as GIS (Geographic Information Systems) applications. Products can be delivered in a traditional manner or by using the web or intranet.
An interesting new Kynetec product is AgriScene. This is a comprehensive market analysis tool that captures public domain information relating to agriculture or animal health and presents it in a more accessible format using proprietary GIS-based software specifically designed for marketing and business specialists. Kynetec is especially proud of its ground-breaking proprietary i-map software. This is designed to meet the needs of marketing and commercial personnel and, according to Dr Goulds, combines the power of database analysis with a range of different presentation methods, including interactive geographic-mapping. With this software it is possible for users to harness market research information from any source to create an effective business management tool.

OTHER NEWS AND MARKETS

AGROBACTERIUM PATENT DISPUTE RESOLVED

Bayer CropScience, the Max Planck Society and its affiliate Garching Innovation, and Monsanto have reached an agreement that resolves a long-standing patent dispute involving the use of Agrobacterium transformation technology. The four companies will now cross license their respective Agrobacterium-mediated transformation technologies which allow scientists to transfer DNA to plant cells. Under the agreement, Bayer CropScience (Max Planck’s exclusive licensee) and Monsanto will provide each other, in selected areas of the world, with non-exclusive licenses related to the development, use and sale of transgenic crops. Monsanto will also provide the Max Planck Society with a license in the US for research purposes. 
AUSTRALIAN RESEARCHERS CREATE VIRUS-PROOF CARROTS 

Carrot virus Y, or CarVY, is a major concern for Australian carrot producers. It was first found in West Australia in 1997 and has caused yield losses above 35% in many crops. The virus has already cost the Australian carrot industry A$5 to A$10 million ($3.9 to $7.8 million) a year. To eliminate the lost production Australian researchers are developing resistant carrot cultivars. The research, funded by Horticulture Australian Limited, is a joint collaboration between BioMarka at the University of Melbourne's Faculty of Land and Food Resources and the Department of Primary Industries.


University of Melbourne researcher, Nina McCormick, says that by introducing part of the viral genome into carrots, an adaptive defence mechanism and breakdown response is triggered in plant cells, effectively equipping the carrots with an inbuilt mechanism for identifying and destroying the virus. The technology can be used to cultivate many different disease-resistant plants and the university is already creating celery plants resistant to celery mosaic virus using the same methodology. All the research has been carried out under the regulations and protocols of Australia’s Gene Technology Regulator. 

SYNGENTA TO DEVELOP NEW SUMITOMO HERBICIDE 

Syngenta has entered into a licensing agreement with the Japanese company Sumitomo Chemical for the development and marketing of a new herbicide. The agreement provides Syngenta with the global rights to SYN 523. In return Sumitomo Chemical will receive royalty payments as well as distribution rights to certain products in specific countries. The first launch of the new herbicide, which controls broad-leaved weeds, is expected within five to seven years.
SYNGENTA RELEASES GENOME DATA FOR PUBLIC USE

Syngenta is donating sequence information on nearly 18,000 individual genes expressed at the key stages in the life-cycle of potato late blight (Phytophthora infestans) as well as most of its genomic sequence to GenBank, a publicly available international DNA database. Syngenta has worked for five years within the Syngenta Phytophthora Consortium, an international panel of academic institutions, to analyse these genes and develop a partial genomic sequence. According to David Lawrence, head of research and technology at Syngenta, "These data-sets will be a unique tool for scientists investigating and seeking novel control strategies for late blight and related plant diseases." Later this year Syngenta also plans to make available genomic data for three other important plant pathogens, the fungi: Botrytis cinerea, Fusarium graminearum and Fusarium verticilliodes. 

SYNGENTA SALES RISE IN 2004

Syngenta has reported increased sales of 11% to $7.3 billion in 2004. Crop protection sales increased by 7% (at constant exchange rates) while seeds sales rose by 6%. EBITDA (Earnings before Interest, Taxes, Depreciation and Amortisation), which benefited from the growth in sales and continued cost efficiency, improved by 18% to $1.4 billion. While crop protection sales increased across all product lines and in all regions, Syngenta says that Europe and Latin America generated the strongest growth. Increased disease pressure, particularly from soybean rust in Latin America and Septoria resistance in European cereals, contributed to a double-digit increase in fungicide sales, with Amistar (azoxystrobin) exceeding $500 million. 
Total sales of new products grew by 32% to reach $688 million with continuing growth in the Callisto (mesotrione) range ($289 million) and in Actara/Cruiser (thiamethoxam) ($298 million) as well as the successful launch of Envoke (trifloxysulfuron sodium) on cotton in the US. The range rationalisation programme reduced sales by $49 million in 2004. This four-year programme that has had a $301 million impact on sales is now complete.

In seeds, sales of vegetables and flowers increased by 10%. Demand in field crops, mainly US corn and soybean, was strong and sales increased by 2%. Following their acquisition in the second half of 2004, Garst and Golden Harvest made a negligible contribution to sales, as expected. The integration of Garst and Golden Harvest into the North American field crops business is now well underway. These acquisitions have significantly increased Syngenta’s market share and, from 2005, the US field crops business will benefit from a broader geographic presence, enhanced germplasm and a wide range of biotech input traits. In August 2004 Syngenta signed a long-term technology agreement with Delta and PineLand. (D&PL) the US leader in cotton seed, under which D&PL will commercialise Syngenta’s insect control technology for cotton.

BASF SELLS TRIFORINE TO SUMITOMO CORPORATION
BASF have reached agreement with Sumitomo Corporation on the sale of the BASF global triforine fungicide business. The business with sales of approximately €5 million in 2003 consists of the active ingredient triforine, the trademarks Saprol, Funginex and Denarin, the manufacturing and formulation know-how, registration rights, intellectual property rights and inventories. Both companies expect to close the transaction by end of first quarter of 2005.
Triforine was first introduced by BASF in 1969 and is registered in more than 50 countries. It is used in agricultural crops, mainly apples, cucumber, eggplant, hops and vines to control powdery mildew, but also rust and brown rot diseases. Non-crop uses include a wide range of ornamentals, trees and shrubs to control powdery mildew, rust and other foliar diseases. Main markets are in Asia Pacific, Europe and the Americas."This divestiture is another step in a constant process of reviewing our agricultural products portfolio. We have identified some products such as triforine that offer limited synergy for us, but are clearly a better strategic fit for a specialised company, like Sumitomo Corporation”, explained Hans W Reiners, president of BASF Agricultural Products division.
APPROVAL FOR ROUNDUP READY CORN IN THE PHILIPPINES

Monsanto’s Roundup Ready corn has been given commercial approval in the Philippines. The approval comes after four years of trials conducted under the strict supervision of the National Committee on Biosafety of the Philippines (NCBP) and agencies of the Department of Agriculture. Roundup Ready Corn is the second biotech crop approval in the Philippines. In December 2002 YieldGard Corn Borer protected corn was approvedl. It was subsequently planted on 54,000 hectares (133,000 acres) in 2004, mainly benefiting the small Filipino farmers. The Philippines currently imports one million metric tons of corn every year. The latest approval is expected to help the country to accelerate its agricultural economy and improve food security.

KOOR INDUSTRIES SELL 15.9 MILLION SHARES IN MAKHTESHIM 

Koor Industries Ltd, a leading Israeli investment holding company, has signed an agreement to sell 15.9 million shares in Makhteshim Agan Industries for $85.5 million to Merrill Lynch International. Following the transaction, Koor will hold 34.2% of the voting capital of Makhteshim Agan and has committed not to sell any additional shares for the next nine months. Koor expects to record around a $46 million capital gain from the transaction. Jonathan Kolber, chief executive officer of Koor Industries said: "Makhteshim Agan continues to be a major company in our portfolio, generating remarkable financial results. Since Makhteshim Agan is currently trading at a historic all time high share price, we, as an investment company, took the opportunity to realise part of that value thus freeing resources for future investments." 
MAKHTESHIM’S NOVALURON APPROVED BY WHO FOR NON-CROP USE

Makhteshim Agan has obtained the approval of the World Health Organization (WHO) for marketing Rimon (novaluron) for non-crop applications. The WHO gave its approval following a three-year examination process. Laboratory and field tests were conducted in four countries, Thailand, India, Sri Lanka and Mexico, where the efficacy of novaluron was compared with that of standard mosquito extermination products approved by the WHO. The company can now participate in large scale tenders for the extermination of mosquitoes in numerous countries in the Far East, Latin America and central Africa. In addition, the approval will allow the company to obtain registrations in a large number of countries where registration is dependent on WHO approval. 

ENIGMA SEEKS PARTNERS TO DEVELOP VERBUTIN

In January 2005, the Hungarian company Agro-Chemie sold the patent rights for the synergist verbutin, to Triventis. Triventis, in association with REPA 2001 Ltd and Enigma Strategic Marketing (ESM), is now seeking partners, who, through exclusive licences, will develop new opportunities to combine verbutin with a variety of active ingredients used for plant protection, public health, veterinary and transgenic applications. According to ESM, verbutin has demonstrated some very significant advantages over established synergists such as piperonyl butoxide (PBO) and has potential use in resistance management. Dr Nigel Uttley, managing director of ESM said, “This is an excellent opportunity to extend the use applications for proprietary active ingredients and to extend patent protection. For generic active ingredients verbutin has the potential to differentiate products from the crowd.”
SYNTECH ESTABLISHES PARTNERSHIP IN SOUTH AFRICA

The SynTech Group (www.syntechresearch.com), an independent R&D organisation based in the US, has established an exclusive strategic alliance with the South African contract research organisation NTALA (Agricultural Development & Botanical Products).  According to Syntech’s Dr Khosro Khodayari, the partnership will strengthen Syntech’s global network and enhance its European product development capability, particularly for ”off-season”  EU targets and GMO testing. NTALA, located near Nelspruit, is one of the leading contract research organisations in South Africa. It is involved in basic and applied research and product development in the agrochemical, biopesticide and horticultural industries.  

BOOK DISCOUNTS

Crop Protection Monthly subscribers are entitled to a 20% discount on all books from BCPC Publications. The range of BCPC books includes the standard international pesticide reference book, The Pesticide Manual, The UK Pesticide Guide, BCPC conference proceedings, practical training handbooks and guides including searchable CD-ROMs such as IdentiPest and Garden Detective. Place your orders direct with BCPC Publications and quote the discount code: CPMBCPC
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Fax: +44 (0) 1420 593209
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Crop Protection Monthly subscribers are entitled to a 20% discount on all books from CABI Publishing, which include a wide range of crop protection titles. The discount is also available on The Crop Protection Compendium on CD-ROM. Place your orders direct with CABI Publishing and quote the discount code: JAM20
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e-mail: orders@cabi.org
www.cabi-publishing.org/bookshop
 

Don’t forget that you are also entitled to a 30% discount on all books from Blackwell Publishing. Orders should be placed through Marston Book Services in the UK and you need to quote the special discount code: 34ADC243


Contact details for the Marston Book Services are:

Tel: +44 (0) 1235 465550

Fax: +44 (0) 1235 465556

e-mail:direct.orders@marston.co.uk
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CROP PROTECTION MONTHLY ARCHIVES

The electronic archives of Crop Protection Monthly from January 1997 through to December 2003 inclusive are now freely available through the website. To view this service, go to: 

http://www.crop-protection-monthly.co.uk/samples.htm
CROP PROTECTION CONFERENCE CALENDAR

Visit the Crop Protection Monthly website for an update: 

http://www.crop-protection-monthly.co.uk/futconfs.htm
LATEST NEWS HEADLINES

For the latest news headlines between each edition of Crop Protection Monthly go to:

http://www.crop-protection-monthly.co.uk/latest.htm 
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